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What is It?
No-brand branding is a strategy undertaken by a 
handful of companies that release their products in 
a fashion that resembles simple, generic products. 
It rejects traditional branding methods in favor of 
something that seems pure and rebellious at the 
same time.

No-brand branding embraces the idea that the 
ultimate brand is no brand at all. They push the 
product before the company and the personal 
connection felt by the consumer. No-brand 
philosophers want consumers to purchase a product 
because the product is a quality good. The label 
shouldn’t have anything to do with the purchase…
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Why is it?

No-brand branding exists to evoke feelings and 
reflections of a Zen lifestyle. It emphasizes purity 
and freedom from deviation. The concept is the exact 
response to what could be described as “deluded 
advertising methods” and globalization. It is the 
rebellion that almost no one is noticing.

But there’s a reason for that: it’s on purpose. Creating 
an effective brand requires that you create a product, 
a message and a personality that resonates with the 
consumer. A brand is the personal connection that a 
person feels for the product. When a brand is engineered, 
the creative team has to figure out a strategy that connects 
their message to the target audience. 

The act of no-brand branding still uses a promotional 
strategy, but it takes the noise and frills out of the 
equation. It is, in a sense: anti-advertising.
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Who's 

Doing it?
Canada’s No Frills, Sweden’s IKEA, and Japan’s 
Muji are the three biggest pioneers in the no-brand 
branding rebellion. All three emphasize “no name” 
brand sales and generic packaging. They emanate 
the concept that a product should be free from labels 
in order to exist in its purest form.









t h e  p r o m i s e  b e h i n d  t h e  b r a n d .
ebook  Ser ies :  Volume 35

No-Brand Branding

<  B a c k    |    H o m e    |    N e x t  >9

Conclusion

No-brand branding takes the idea of purity and Zen and injects it 

into commerce. It seems to have a place in society as the ultimate 

alternative to “buying in”. But at the end of the day, No Frills, 

IKEA, and Muji all have elegant websites and mission statements. 

They all have social media efforts. And they still have a loyal 

following of fans and patrons. They are branded anti-brands. They 

can’t sell their products without an identity.

The bottom line: there’s a reason why no-brand branding is 

continuously referred to as a rebellion and not a revolution…
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RUSSO IS A STRATEGIC BRANDING AGENCY –

AND AS A BRANDING AGENCY, WE ARE BELIEVERS.

Here, we believe in the promise behind the brand.
And here, we believe that changing the conversation motivates consumer behavior.

Through the use of consumer insight, we develop branding initiatives for our clients

that form emotional connections with their consumers.

For more information on branding, social media
or to learn more about The Russo Group, drop us a line, we would love to hear from you.

116 E. Congress St., Downtown Lafayette, LA 70501  |  337.769.1530  |  F 337.769.1531

www.therussogroup.com  |  www.razorbrandingblog.com  |  jaci@therussogroup.com

http://www.facebook.com/home.php?#/pages/The-Russo-Group/23201487377?ref=ts
http://twitter.com/therussogroup
http://www.linkedin.com/companies/the-russo-group?goback=.cps_1231268006191_1
http://www.flickr.com/photos/therussogroup/
http://www.youtube.com/user/therussogroup
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